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Map # Project Name 

1 University Village/MarketPlace 

2 David Strangway Building/University Boulevard 

3 Wesbrook Village 

4 Regent College 

5 10th Avenue/Point Grey Village 
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POINT GREY VILLAGE (PGV - 10TH AVE.) RETAIL INVENTORY
Block by Block Review of Tenant Types and Vacancies (April 7, 2013)

4500 4400 4300*

Area Totals 

By Category

Category 

Representation 

of PGV Area

Retail Food 8 1 0 9 7%

Restaurant Food & Beverage 8 14 2 24 18%

Health & Personal Care 1 0 1 2 2%

Department Store Type Merchandise* 1 18 2 21 16%

Clothing & Accessories 0 8 1 9

Home Furnishings  & Furniture 0 3 1 4

Electronics  & Appl iances 0 0 0 0

Sporting Goods , Books  & Mus ic 0 1 0 1

Other Specia l ty Retai l 1 6 0 7

Home Improvement & Building Supplies 0 2 0 2 2%

Service Commercial / Institutional 20 15 22 57 43%

Vacant Units 5 7 5 17 13%

Unit Vacancy % 11.6% 12.3% 15.6% 12.9%

TOTAL UNITS BY BLOCK 43 57 32 132

Notes:

* DSTM - traditional retail categories typically found in shopping centres or street districts.

** Block 4300 vacancy includes 2 new units in Mosaic Homes' mixed-use "Iron & Whyte".

Source:  Colliers International Consulting - primary field work.

West 10th Avenue Block

Retail-Commercial Category



POINT GREY VILLAGE (PGV - 10TH AVE.) RETAIL INVENTORY
Block by Block Review of Tenant Types and Vacancies (February 6, 2015)

4500 4400 4300

Area Totals 

By Category

Category 

Representation 

of PGV Area

Retail Food 7 1 0 8 6%

Restaurant Food & Beverage 6 14 2 22 16%

Health & Personal Care 1 1 1 3 2%

Department Store Type Merchandise* 3 14 9 26 19%
Clothing & Accessories 0 7 3 10

Home Furnishings  & Furniture 0 2 1 3

Electronics  & Appl iances 0 0 0 0

Sporting Goods , Books  & Mus ic 0 1 0 1

Other Specia l ty Retai l 3 4 5 12

Home Improvement & Building Supplies 0 1 1 2 1%

Service Commercial / Institutional 23 19 19 61 46%

Vacant Units 3 7 2 12 9%

Unit Vacancy % 7.0% 12.3% 5.9% 9.0%

TOTAL UNITS BY BLOCK 43 57 34 134

Source:  Colliers International Consulting - primary field work.

West 10th Avenue Block

Retail-Commercial Category

http://www.pointgreyvillage.com/
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2014 Demographic

Snapshot

Total Population

2009 estimated 5,061 2,736 375 4,454,593

2014 estimated 5,153 3,261 356 4,742,416

% Pop. Change (2009-2014) 1.80% 19.20% -4.90% 6.50%

Source:  Environics data estimates at block level.

Primary 

Trade Area

Secondary 

Trade Area

STA - 

Remainder 

UEL

British 

Columbia

Block F Development Synopsis (Jan. 27, 2015)

Anticipated Phasing of Residential Units by Type and Parcel

Storeys Building Area (SF) FSR (Parcel) # Units Timing

A Below Market Residential 4 43,750 1.22 50 2019

Market  Residential 4 25,000 28 2019

B Midrise 12 85,000 2.00 90 2019

D Highrise 18 122,724 3.00 121 2017

Townhomes 24,000 12 2017

E Highrise 18 126,235 2.70 125 2027

Townhomes 26,000 13 2027

F Highrise 18 119,775 3.00 120 2025

Townhomes 24,000 12 2025

G Apartment 6 105,126 2.45 117 2022

H Apartment 4/6 100,471 1.60 112 2024

I Apartment 6 90,353 2.50 100 2023

J Apartment 4 64,006 1.75 71 2021

K Townhomes 3 62,663 1.25 22 2021

L Townhomes 3 59,125 1.25 22 2020

M Highrise 18 112,456 2.95 110 2020

Townhomes 26,000 13 2020

BLOCK F UNIT TOTALS 1,216,684 1,138

Source:  Colliers International Consulting. 2015.

Parcel



Block F Residential Development

Anticipated On-Site Population

Year Parcel & Unit Type # Units Avg. HH Size Population

2017 D - Highrise 121 1.65 200

D - Townhomes 12 3.07 37

2019 A - Below Market Residential 50 1.85 93

A - Apartment 28 1.85 52

B - Market Rental 90 1.65 149

2020 L - Townhomes 22 3.07 68

M - Highrise 110 1.65 182

M - Townhomes 13 3.07 40

2021 J - Apartment 71 1.85 131

K - Townhomes 22 3.07 68

2022 G - Apartment 117 1.85 216

2023 I-- Apartment 100 1.85 185

2024 H - Apartment 112 1.85 207

2025 F - Highrise 120 1.65 198

F - Townhomes 12 3.07 37

2027 E - Highrise 125 1.65 206

E - Townhomes 13 3.07 40

BLOCK F UNIT & POP. TOTALS 1,138 1.85 2,109

Source:  Colliers International Consulting. 2015.

Block F

Cumulative On-Site Residential & Population Growth

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

# Units 133 133 301 446 539 656 756 868 1,000 1,000 1,138

Population 237 237 531 821 1,020 1,236 1,421 1,628 1,863 1,863 2,109

Source:  Colliers International Consulting. 2015.



2014 Estimates

Households and Dwellings

% % % %

2014 Households by Size of 

Household

2,075 %base 1,068 %base 129 %base 1,918,069 %base

1 person 590 28.40% 295 27.60% 20 15.60% 537,433 28.00%

2 persons 605 29.20% 327 30.60% 47 36.60% 664,433 34.60%

3 persons 473 22.80% 219 20.50% 24 18.80% 288,708 15.10%

4 persons 321 15.50% 160 15.00% 26 20.10% 261,265 13.60%

5 persons 68 3.30% 38 3.60% 5 4.00% 100,187 5.20%

6 or more persons 17 0.80% 28 2.70% 6 4.90% 66,043 3.40%

2014 Persons in Households 5,037 2,636 358 4,663,154

Persons per household 2.43 2.47 2.78 2.43

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder 

UEL

British Columbia

2014 Estimates

Households and Dwellings

% % % %

Owned 707 34.10% 661 61.90% 93 72.30% 1,360,293 70.90%

Rented 1,367 65.90% 407 38.10% 36 27.70% 552,496 28.80%

Band housing 0 0.00% 0 0.00% 0 0.00% 5,280 0.30%

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder 

UEL

British Columbia



2014 Daytime Population

% % % %

Total Daytime Population 4,448 8,223 369 4,819,248

Daytime Population at Home 2,815 63.30% 1,750 21.30% 243 65.80% 2,398,971 49.80%

0 to 14 years 942 21.20% 413 5.00% 40 10.70% 693,210 14.40%

15 to 64 years 1,557 35.00% 1,009 12.30% 124 33.70% 998,750 20.70%

65 years and over 316 7.10% 328 4.00% 79 21.40% 707,011 14.70%

Daytime Population at Work 1,633 36.70% 6,473 78.70% 126 34.20% 2,420,277 50.20%

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder UEL British Columbia

2014 Estimates

Population by Age and Sex

% % % %

2014 Total Population by Age 5,153 %base 3,261 %base 356 %base 4,742,416 %base

0 to 4 years 378 7.30% 141 4.30% 7 2.10% 226,288 4.80%

5 to 9 years 286 5.50% 120 3.70% 11 3.10% 233,066 4.90%

10 to 14 years 279 5.40% 152 4.60% 21 5.90% 233,855 4.90%

15 to 19 years 442 8.60% 281 8.60% 28 7.90% 276,237 5.80%

20 to 24 years 744 14.40% 549 16.80% 41 11.60% 321,689 6.80%

25 to 29 years 394 7.70% 289 8.90% 19 5.50% 336,710 7.10%

30 to 34 years 402 7.80% 224 6.90% 10 2.90% 335,657 7.10%

35 to 39 years 374 7.30% 182 5.60% 11 3.10% 306,461 6.50%

40 to 44 years 436 8.50% 217 6.60% 19 5.50% 320,927 6.80%

45 to 49 years 457 8.90% 258 7.90% 34 9.60% 336,008 7.10%

50 to 54 years 248 4.80% 165 5.00% 23 6.40% 372,109 7.80%

55 to 59 years 185 3.60% 161 4.90% 22 6.30% 347,527 7.30%

60 to 64 years 140 2.70% 155 4.80% 27 7.60% 305,925 6.50%

65 to 69 years 94 1.80% 100 3.10% 21 5.80% 256,748 5.40%

70 to 74 years 75 1.50% 78 2.40% 20 5.60% 185,477 3.90%

75 to 79 years 63 1.20% 58 1.80% 15 4.30% 136,939 2.90%

80 to 84 years 58 1.10% 44 1.40% 10 2.90% 103,637 2.20%

85 years and over 98 1.90% 89 2.70% 14 4.00% 107,156 2.30%

Median Age - Total 30.7 32.2 46.3 41.6

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder UEL British Columbia



2014 Estimates

Marital Status, Education

% % % %

No certificate, diploma or degree 272 6.60% 203 8.90% 1 0.20% 651,301 16.40%

High school certificate or 

equivalent

820 20.10% 496 21.90% 66 20.60% 1,081,229 27.20%

Apprenticeship or trades 

certificate or diploma

98 2.40% 56 2.50% 13 4.20% 406,476 10.20%

College, CEGEP or other non-

university certificate or diploma

229 5.60% 103 4.50% 18 5.80% 660,909 16.60%

University certificate or diploma 

below bachelor

157 3.80% 125 5.50% 17 5.20% 237,559 6.00%

University certificate or degree 2,512 61.50% 1,286 56.70% 204 64.00% 934,729 23.50%

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder UEL British Columbia

2014 Estimates

Household Income

% % % %

2014 Households by Income 

(Current Year $)

2,075 %base 1,068 %base 129 %base 1,918,069 %base

Under $10,000 484 23.30% 159 14.90% 21 16.10% 90,214 4.70%

$ 10,000 - $19,999 298 14.40% 92 8.60% 13 9.80% 152,956 8.00%

$ 20,000 - $29,999 240 11.60% 78 7.30% 10 8.00% 161,226 8.40%

$ 30,000 - $39,999 203 9.80% 79 7.40% 8 6.30% 168,684 8.80%

$ 40,000 - $49,999 157 7.60% 79 7.40% 6 4.90% 166,300 8.70%

$ 50,000 - $59,999 93 4.50% 65 6.00% 5 3.60% 154,711 8.10%

$ 60,000 - $69,999 51 2.50% 45 4.20% 4 3.10% 143,457 7.50%

$ 70,000 - $79,999 75 3.60% 50 4.70% 6 4.50% 131,956 6.90%

$ 80,000 - $89,999 70 3.40% 44 4.20% 5 3.60% 117,975 6.20%

$ 90,000 - $99,999 65 3.10% 32 3.00% 4 3.10% 100,861 5.30%

$ 100,000 - $ 124,999 131 6.30% 44 4.20% 8 6.30% 184,133 9.60%

$ 125,000 - $ 149,999 80 3.80% 30 2.80% 5 4.00% 127,933 6.70%

$ 150,000 - $ 174,999 36 1.70% 31 2.90% 2 1.30% 78,174 4.10%

$ 175,000 - $ 199,999 22 1.10% 62 5.80% 7 5.40% 46,509 2.40%

$ 200,000 - $ 249,999 18 0.90% 51 4.80% 9 7.10% 40,857 2.10%

$ 250,000 and over 51 2.50% 127 11.90% 17 12.90% 52,123 2.70%

Average income $66,089 $170,387 $161,796 $86,442

Average per capita income $27,197 $68,983 $58,200 $35,573

Per capita income index (BC) 76.5 193.9 163.6 100.0

Median Income $30,727 $57,378 $64,286 $64,527

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder UEL British Columbia



2014 Estimates

Occupations

% % % %

2014 Labour Force 15 years and 

over by Occupation

2,637 %base 1,372 %base 184 %base 2,576,915 %base

Occupation - Not applicable 132 5.00% 31 2.30% 3 1.90% 65,476 2.50%

All occupations 2,450 92.90% 1,559 113.60% 180 97.60% 2,511,439 97.50%

Management 204 7.70% 238 17.30% 27 14.90% 240,538 9.30%

Business, finance and 

administration

232 8.80% 171 12.40% 19 10.30% 381,646 14.80%

Natural and applied sciences and 

related

300 11.40% 175 12.80% 29 15.50% 179,879 7.00%

Health occupations 129 4.90% 136 9.90% 15 8.40% 176,076 6.80%

Occupations in social science, 

education, government service 

and religion

953 36.10% 472 34.40% 39 21.10% 289,371 11.20%

Occupations in art, culture, 

recreation and sport

92 3.50% 34 2.40% 9 4.70% 85,138 3.30%

Sales And Service 438 16.60% 284 20.70% 37 19.90% 648,617 25.20%

Trades, transport and equipment 

operators and related

74 2.80% 32 2.40% 3 1.90% 379,252 14.70%

Occupations unique to primary 

industry

14 0.50% 8 0.60% 1 0.30% 57,316 2.20%

Occupations unique to 

processing, manufacturing and 

utilities

15 0.60% 9 0.70% 1 0.60% 73,606 2.90%

Source:  Environics data estimates at block level.

Primary Trade Area Secondary Trade Area STA - Remainder UEL British Columbia
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BLOCK F RETAIL VILLAGE

PTA - BLOCK F Resident Expenditure Potential

2017 2021 2026
POPULATION 237                    1,020                     2,109                     

INCOME (PDI) 45,963$              47,829$                 50,269$                 

TOTAL INCOME POTENTIAL $10,893,220 $48,785,820 $106,017,330

RETAIL SALES / INCOME 39.6% 39.6% 39.6%

TOTAL RETAIL POTENTIAL $4,313,300 $19,317,300 $41,978,700

Motor vehicle and parts dealers (441) 1,233,609$         5,524,769$             12,005,954$           

Furniture and home furnishings stores (442) 142,461$            638,018$                1,386,487$             

Electronics and appliance stores (443) 152,778$            684,221$                1,486,890$             

Building Material and Garden Equipment Supplies (444) 222,016$            994,307$                2,160,743$             

Food and beverage stores (445 ) 810,996$            3,632,080$             7,892,924$             

Health and Personal Care Stores (446) 180,654$            809,068$                1,758,198$             

Gasoline stations (447) 577,891$            2,588,108$             5,624,255$             

Clothing and clothing accessories (448) 246,517$            1,104,035$             2,399,195$             

Sporting goods, hobby, book and music stores (451) 108,257$            484,833$                1,053,597$             

General merchandise stores (452) 539,142$            2,414,569$             5,247,135$             

Miscellaneous store retailers (453) 98,981$              443,291$                963,322$                

TOTAL - MAJOR RETAIL CATEGORIES 4,313,300$         19,317,300$           41,978,700$           

Source:  Colliers International Consulting



PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

PTA - BLOCK F Resident Sales

Market 

Capture 2017 2021 2026
Major Retail Category (%)

Electronics and appliance stores (443) 7% 10,694$              47,895$                 104,082$                

Building Material and Garden Equipment Supplies (444) 7% 15,541$              69,602$                 151,252$                

Food and beverage stores (445 ) 30% 243,299$            1,089,624$             2,367,877$             

Health and Personal Care Stores (446) 30% 54,196$              242,720$                527,459$                

General merchandise stores (452) 7% 37,740$              169,020$                367,299$                

Miscellaneous store retailers (453) 7% 6,929$                31,030$                 67,433$                 

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 368,000$            1,650,000$             3,585,000$             

Source:  Colliers International Consulting

WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

PTA - BLOCK F Resident Sales Support

Sales 

Reqm't 2017 2021 2026
Major Retail Category ($/Sq. Ft.)

Electronics and appliance stores (443) $750 14                      64                         139                        

Building Material and Garden Equipment Supplies (444) $300 52                      232                        504                        

Food and beverage stores (445 ) $650 374                    1,676                     3,643                     

Health and Personal Care Stores (446) $600 90                      405                        879                        

General merchandise stores (452) $300 126                    563                        1,224                     

Miscellaneous store retailers (453) $350 20                      89                         193                        

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 700                    3,000                     6,600                     

Source:  Colliers International Consulting



BLOCK F RETAIL VILLAGE

Primary Trade Area Resident Expenditure Potential

2017 2021 2026
POPULATION 5,200                 5,284                     5,391                     

INCOME (PDI) 26,095$              27,154$                 28,540$                 

TOTAL INCOME POTENTIAL $135,703,520 $143,486,640 $153,846,240

RETAIL SALES / INCOME 45.7% 45.7% 45.7%

TOTAL RETAIL POTENTIAL $61,992,900 $65,548,400 $70,280,900

Motor vehicle and parts dealers (441) 17,730,038$        18,746,914$           20,100,415$           

Furniture and home furnishings stores (442) 2,047,522$         2,164,955$             2,321,261$             

Electronics and appliance stores (443) 2,195,796$         2,321,732$             2,489,358$             

Building Material and Garden Equipment Supplies (444) 3,190,921$         3,373,931$             3,617,524$             

Food and beverage stores (445 ) 11,656,036$        12,324,549$           13,214,364$           

Health and Personal Care Stores (446) 2,596,454$         2,745,370$             2,943,581$             

Gasoline stations (447) 8,305,733$         8,782,095$             9,416,149$             

Clothing and clothing accessories (448) 3,543,060$         3,746,266$             4,016,741$             

Sporting goods, hobby, book and music stores (451) 1,555,921$         1,645,158$             1,763,936$             

General merchandise stores (452) 7,748,814$         8,193,234$             8,784,774$             

Miscellaneous store retailers (453) 1,422,605$         1,504,196$             1,612,797$             

TOTAL - MAJOR RETAIL CATEGORIES 61,992,900$        65,548,400$           70,280,900$           

Source:  Colliers International Consulting



PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

Primary Trade Area Net of Block F Resident Sales

Market 

Capture 2017 2021 2026
Major Retail Category (%)

Electronics and appliance stores (443) 5% 109,790$            116,087$                124,468$                

Building Material and Garden Equipment Supplies (444) 5% 159,546$            168,697$                180,876$                

Food and beverage stores (445 ) 25% 2,914,009$         3,081,137$             3,303,591$             

Health and Personal Care Stores (446) 25% 649,114$            686,342$                735,895$                

General merchandise stores (452) 5% 387,441$            409,662$                439,239$                

Miscellaneous store retailers (453) 5% 71,130$              75,210$                 80,640$                 

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 4,291,000$         4,537,000$             4,865,000$             

Source:  Colliers International Consulting

WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

Primary Trade Area Net of Block F Resident Sales Support

Sales 

Reqm't 2017 2021 2026
Major Retail Category ($/Sq. Ft.)

Electronics and appliance stores (443) $750 146                    155                        166                        

Building Material and Garden Equipment Supplies (444) $300 532                    562                        603                        

Food and beverage stores (445 ) $650 4,483                 4,740                     5,082                     

Health and Personal Care Stores (446) $600 1,082                 1,144                     1,226                     

General merchandise stores (452) $300 1,291                 1,366                     1,464                     

Miscellaneous store retailers (453) $350 203                    215                        230                        

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 7,700                 8,200                     8,800                     

Source:  Colliers International Consulting



BLOCK F RETAIL VILLAGE

Secondary Trade Area Resident Expenditure Potential

2017 2021 2026
POPULATION 3,711                 3,938                     4,243                     

INCOME (PDI) 61,284$              63,772$                 67,025$                 

TOTAL INCOME POTENTIAL $227,398,790 $251,152,680 $284,364,190

RETAIL SALES / INCOME 34.9% 34.9% 34.9%

TOTAL RETAIL POTENTIAL $79,368,000 $87,658,700 $99,250,300

Motor vehicle and parts dealers (441) 22,699,335$        25,070,485$           28,385,695$           

Furniture and home furnishings stores (442) 2,621,393$         2,895,221$             3,278,072$             

Electronics and appliance stores (443) 2,811,224$         3,104,881$             3,515,457$             

Building Material and Garden Equipment Supplies (444) 4,085,259$         4,512,001$             5,108,648$             

Food and beverage stores (445 ) 14,922,939$        16,481,774$           18,661,251$           

Health and Personal Care Stores (446) 3,324,177$         3,671,417$             4,156,909$             

Gasoline stations (447) 10,633,628$        11,744,406$           13,297,434$           

Clothing and clothing accessories (448) 4,536,093$         5,009,929$             5,672,420$             

Sporting goods, hobby, book and music stores (451) 1,992,007$         2,200,090$             2,491,020$             

General merchandise stores (452) 9,920,617$         10,956,915$           12,405,809$           

Miscellaneous store retailers (453) 1,821,327$         2,011,581$             2,277,583$             

TOTAL - MAJOR RETAIL CATEGORIES 79,368,000$        87,658,700$           99,250,300$           

Source:  Colliers International Consulting



PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

Secondary Trade Area Resident Sales

Market 

Capture 2017 2021 2026
Major Retail Category (%)

Electronics and appliance stores (443) 3% 84,337$              93,146$                 105,464$                

Building Material and Garden Equipment Supplies (444) 3% 122,558$            135,360$                153,259$                

Food and beverage stores (445 ) 20% 2,984,588$         3,296,355$             3,732,250$             

Health and Personal Care Stores (446) 20% 664,835$            734,283$                831,382$                

General merchandise stores (452) 2% 198,412$            219,138$                248,116$                

Miscellaneous store retailers (453) 2% 36,427$              40,232$                 45,552$                 

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 4,091,000$         4,519,000$             5,116,000$             

Source:  Colliers International Consulting

WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

Secondary Trade Area Resident Sales Support

Sales 

Reqm't 2017 2021 2026
Major Retail Category ($/Sq. Ft.)

Electronics and appliance stores (443) $750 112                    124                        141                        

Building Material and Garden Equipment Supplies (444) $300 409                    451                        511                        

Food and beverage stores (445 ) $650 4,592                 5,071                     5,742                     

Health and Personal Care Stores (446) $600 1,108                 1,224                     1,386                     

General merchandise stores (452) $300 661                    730                        827                        

Miscellaneous store retailers (453) $350 104                    115                        130                        

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 7,000                 7,700                     8,700                     

Source:  Colliers International Consulting



BLOCK F RETAIL VILLAGE

Secondary Trade Area (Remainder of UEL) Resident Expenditure Potential

2017 2021 2026
POPULATION 344                    344                        344                        

INCOME (PDI) 53,665$              55,844$                 58,693$                 

TOTAL INCOME POTENTIAL $18,460,890 $19,210,480 $20,190,400

RETAIL SALES / INCOME 37.2% 37.2% 37.2%

TOTAL RETAIL POTENTIAL $6,874,200 $7,153,300 $7,518,200

Motor vehicle and parts dealers (441) 1,966,029$         2,045,852$             2,150,213$             

Furniture and home furnishings stores (442) 227,043$            236,262$                248,314$                

Electronics and appliance stores (443) 243,485$            253,371$                266,296$                

Building Material and Garden Equipment Supplies (444) 353,831$            368,197$                386,980$                

Food and beverage stores (445 ) 1,292,502$         1,344,979$             1,413,588$             

Health and Personal Care Stores (446) 287,913$            299,602$                314,885$                

Gasoline stations (447) 920,997$            958,390$                1,007,279$             

Clothing and clothing accessories (448) 392,879$            408,830$                429,685$                

Sporting goods, hobby, book and music stores (451) 172,531$            179,536$                188,695$                

General merchandise stores (452) 859,242$            894,128$                939,739$                

Miscellaneous store retailers (453) 157,748$            164,153$                172,527$                

TOTAL - MAJOR RETAIL CATEGORIES 6,874,200$         7,153,300$             7,518,200$             

Source:  Colliers International Consulting

PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

Secondary Trade Area (Remainder of UEL) Resident Sales

Market 

Capture 2017 2021 2026
Major Retail Category (%)

Electronics and appliance stores (443) 3% 7,305$                7,601$                   7,989$                   

Building Material and Garden Equipment Supplies (444) 3% 10,615$              11,046$                 11,609$                 

Food and beverage stores (445 ) 15% 193,875$            201,747$                212,038$                

Health and Personal Care Stores (446) 15% 43,187$              44,940$                 47,233$                 

General merchandise stores (452) 3% 25,777$              26,824$                 28,192$                 

Miscellaneous store retailers (453) 3% 4,732$                4,925$                   5,176$                   

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 285,000$            297,000$                312,000$                

Source:  Colliers International Consulting



WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

Secondary Trade Area (Remainder of UEL) Resident Sales Support

Sales 

Reqm't 2017 2021 2026
Major Retail Category ($/Sq. Ft.)

Electronics and appliance stores (443) $750 10                      10                         11                         

Building Material and Garden Equipment Supplies (444) $300 35                      37                         39                         

Food and beverage stores (445 ) $650 298                    310                        326                        

Health and Personal Care Stores (446) $600 72                      75                         79                         

General merchandise stores (452) $300 86                      89                         94                         

Miscellaneous store retailers (453) $350 14                      14                         15                         

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 500                    500                        600                        

Source:  Colliers International Consulting



Block F Retail Village

Food & Beverage Spending - Household & Per Capita Estimates (2013)

PTA PTA - Block F STA STA-OtherUEL

Food purchased from restaurants $2,046 $2,225 $2,967 $2,954

Alcohol purchased at licensed establishments $391 $425 $566 $434

PTA PTA - Block F STA

Food purchased from restaurants $860 $1,236 $1,201 $1,098

Alcohol purchased at licensed establishments $164 $236 $229 $161

Sub-Total: Food/Drink $1,024 $1,472 $1,430 $1,259

Source:  Colliers PCensus areas, Environics 2013 Household Spending Survey data.

Spending Category

Spending Category

Avg. Household Spending By Trade Area

Average Per Capita Spending By Trade Area

Block F Retail Village
Restaurant F&B Potential 2017 2021 2026

Primary Trade Area 5,764,000$        6,339,000$        7,140,000$     

Primary Trade Area - Block F 378,000$           1,759,000$        4,016,000$     

Secondary Trade Area 5,745,000$        6,600,000$        7,850,000$     

Secondary Trade Area - Remainder of UEL 469,000$           508,000$           560,000$         

Projected Market Capture

Primary Trade Area 15% 15% 15%

Primary Trade Area - Block F 20% 20% 20%

Secondary Trade Area 10% 10% 10%

Secondary Trade Area - Remainder of UEL 7% 7% 7%

Food & Beverage Spending Capture 2016 2021 2026

Primary Trade Area 864,600$           950,850$           1,071,000$     

Primary Trade Area - Block F 76,000$             352,000$           803,000$         

Secondary Trade Area 574,500$           660,000$           785,000$         

Secondary Trade Area - Remainder of UEL 32,830$             35,560$             39,200$           

Total Resident Trade Area 1,548,000$        1,998,000$        2,698,000$     

Source:  Colliers International Consulting



Block F Retail Village Trade Area Food & Beverage Support
Warranted F&B Floor Area (Residents) 2017 2021 2026

Primary Trade Area 1,441 1,585 1,785

Primary Trade Area - Block F 127 587 1,338

Secondary Trade Area 958 1,100 1,308

Secondary Trade Area - Remainder of UEL 55 59 65

Subtotal - Resident Support for F&B 2,600 3,300 4,500

Assumed per sf sales productivity of: 600$                   

Source:  Colliers International Consulting.



 

 

 

Block F Retail Village

Total Warranted Retail-Commercial Floor Area Summary

Support by Source & Category 2017 2021 2026
Primary Trade Area Residents - Convenience Retail 7,700              8,200                  8,800                  

Primary Trade Area - Block F Residents - Convenience Retail 700                  3,000                  6,600                  

Secondary Trade Area Residents - Convenience Retail 7,000              7,700                  8,700                  

STA - Remainder of UEL - Convenience Retail 500                  500                     600                     

TOTALTRADE AREA RESIDENT SUPPORT - TRADITIONAL RETAIL 15,900            19,400                24,700                

TOTAL TRADE AREA RESIDENT SUPPORT - FOOD & BEVERAGE 2,600              3,300                  4,500                  

SUB-TOTAL - RETAIL + F&B CATEGORIES (rounded to nearest 100 sf) 18,500            22,700                29,200                

Service Commercial Uses at % of Above Sub-Total 30% 4,800              5,800                  7,400                  

SUB-TOTAL, NET OF NON-TRADE AREA RESIDENT SUPPORT 23,300            28,500                36,600                

Projected Support from UBC Area Workers, Guests & Visitors 15% 4,100              5,000                  6,500                  

TOTAL RETAIL-COMMERCIAL FLOOR AREA SUPPORT 27,400            33,500                43,100                

Source:  Colliers International Consulting



Block F Retail Village
Total Warranted Retail-Commercial Floor Area By Category (including Inflow spending)

Support by Source & Category 2017 2021 2026
Traditional Retail Uses 18,700            22,800                28,900                

Electronics and appliance stores (443) 300                    400                        500                        

Building Material and Garden Equipment Supplies (444) 1,200                 1,500                     1,900                     

Food and beverage stores (445 ) 11,500                13,900                   17,400                   

Health and Personal Care Stores (446) 2,800                 3,300                     4,200                     

General merchandise stores (452) 2,500                 3,200                     4,200                     

Miscellaneous store retailers (453) 400                    500                        700                        

Restaurant Food & Beverage Uses 3,100              3,900                  5,300                  

Service Commercial Uses (Personal & Professional) 5,600 6,800 8,700

TOTAL BLOCK F RETAIL VILLAGE PROGRAM 27,400            33,500                43,100                

Source:  Colliers International Consulting.



Block F Retail Village
Recommended Tenant Mix Program

Tenant Type/Use MidPoint (SF) Illustrative Tenants

Specialty Retail & Restaurant Uses

Local Grocery Market (e.g. Nester's) 12,000 - 16,000 14,000 Nesters Market, MarketPlace IGA, Meinhardt

Pharmacy 1,000 - 2,000 1,500 People's Drug Mart, Rexall, independent

Full-Service Restaurant 2,000 - 3,000 2,500 Independent

Café 1,500 - 2,000 1,750 JJ Bean, Take Five Café, Caffe Artigiano

Wine & Spirits Shop (Private) 1,500 - 2,800 2,150 Independent

Grab & Go Restaurant 600 - 1,000 800 Freshii, Salad Loop

Grab & Go Restaurant 600 - 1,000 800 Other Independent

Sub-Total - Retail & Restaurant Uses 19,200 - 27,800 23,500

Commercial Service Uses

Bank Branch 2,000 - 3,000 2,500 Bank of Montreal, TD Bank, HSBC

Yoga/Pilates Studio 1,500 - 2,000 1,750 Independent, Yyoga

Medical Clinic 1,500 - 2,000 1,750 Independent

Child Day Care/Early Learning 1,500 - 2,500 2,000 Brightpath, Kids & Company

Chiropractic/Phsyiotherapy 1,000 - 1,500 1,250 Independent Professionals

Beauty/Health 800 - 1,200 1,000 Independent

Sub-Total - Commercial Service Uses 8,300 12,200 10,250

TOTAL BLOCK F RETAIL VILLAGE PROGRAM 27,500 40,000 33,750

Source: Colliers International Consulting.

Size Range (SF)












