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 Project Name

1 University Village/Marketplace

2 David Strangeway Building

3 Wesbrook Village

4 Regent College

5 10th Ave/Point Grey Village
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POINT GREY VILLAGE (PGV - 10TH AVE.) RETAIL INVENTORY
Block by Block Review of Tenant Types and Vacancies (April 7, 2013)

4500 4400 4300*

Area Totals 

By Category

Category 

Representation 

of PGV Area

Retail Food 8 1 0 9 7%

Restaurant Food & Beverage 8 14 2 24 18%

Health & Personal Care 1 0 1 2 2%

Department Store Type Merchandise* 1 20 2 23 17%
Clothing & Accessories 0 8 1 9

Home Furnishings  & Furniture 0 3 1 4

Electronics  & Appl iances 0 0 0 0

Sporting Goods , Books  & Mus ic 0 1 0 1

Home Improvement & Bui lding Suppl ies 0 2 0 2

Other Specia l ty Retai l 1 6 0 7

Service Commercial / Institutional 20 15 22 57 43%

Vacant Units 5 7 5 17 13%

Unit Vacancy % 11.6% 12.3% 15.6% 12.9%

TOTAL UNITS BY BLOCK 43 57 32 132

Notes:

* DSTM - traditional retail categories typically found in shopping centres or street districts.

** Block 4300 vacancy includes 2 new units in Mosaic Homes' mixed-use "Iron & Whyte".

Source:  Colliers International Consulting - primary field work.

West 10th Avenue Block

Retail-Commercial Category
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2011 Census

Population and Dwelling Counts

2011 Population 4,756 2,614 4,400,057

2006 Population* 4,665 2,198 4,113,487

2006-2011 Population Change

Persons 91 416 286,570

Percent Change 1.94% 18.90% 6.97%

2011 Private Dwellings 2,287 957 1,945,365

Occupied by Usual Residents 1,942 829 1,764,637

Source: Statistics Canada 2011 Census, Colliers' trade area delineation,

Primary 

Trade Area

Secondary 

Trade Area

British 

Columbia

Block F Development Phasing Assumptions
Anticipated Residential Building & Population Growth

Timing

Dwelling 

Units HH Size Population Comments

2016 Retail Village

2016 150 1.7 255 Site D (high-rise)

2016 25 2.2 55 Site D (townhomes)

2018 45 2.2 99 Site H (townhomes)

2018 110 1.7 187 Site I (4-storey apartments)

2020 150 2.0 300 Site E (high-rise)

2020 22 2.2 48 Site E (townhomes)

2020 170 1.7 289 Site F (6-storey wood-frame apartments)

2022 180 1.7 306 Site C (high-rise)

2022 20 2.2 44 Site C (townhomes)

2022 85 1.7 145 Site G (4-storey apartments)

2024 180 1.7 306 Site J (high-rise)

2024 10 2.2 22 Site J (townhomes)

2024 40 2.2 88 Site K (townhomes)

BLOCK F TOTALS 1,187 2,144



Block F Population Growth Forecast by Census Year

2016 2021 2026

Additional  Population 310 923 911

Cumulative Additional 1,233 2,144

2012 Estimates

Household Size

% % %

2012 Households by Size of 

Household

2,575 %base 1,077 %base 1,896,737 %base

1 person 782 30.40% 403 37.40% 540,542 28.50%

2 persons 690 26.80% 303 28.10% 647,930 34.20%

3 persons 574 22.30% 116 10.80% 280,443 14.80%

4 - 5 persons 463 18.00% 172 15.90% 371,087 19.60%

6 or more persons 66 2.60% 83 7.70% 56,735 3.00%

2012 Persons in Households 6,286 2,727 4,592,556

Persons per household 2.44 2.53 2.42

Source:  2012 Environics demographic estimates at block level, Colliers' trade area delineations.

Primary Trade Area Secondary Trade Area British Columbia

2012 Estimates

Household Tenure

% % %

2012 Occupied Private 

Dwellings by Tenure

2,575 %base 1,077 %base 1,896,737 %base

Owned 1,071 41.60% 357 33.20% 1,338,566 70.60%

Rented 1,504 58.40% 720 66.80% 553,713 29.20%

Primary Trade Area Secondary Trade Area British Columbia



2012 Daytime Population

% % %

Total Estimated Population 6,250 3,109 4,660,906

Total Daytime Population 5,511 6,562 4,667,532

Daytime Population at Home 3,510 63.70% 1,546 23.60% 2,381,582 51.00%

0 to 14 years 1,133 20.60% 243 3.70% 693,295 14.90%

15 to 64 years 2,185 39.70% 1,128 17.20% 1,015,263 21.80%

65 years and over 192 3.50% 175 2.70% 673,024 14.40%

Daytime Population at Work 2,001 36.30% 5,016 76.40% 2,285,950 49.00%

Source:  2012 Environics demographic estimates at block level, Colliers' trade area delineations.

Primary Trade Area Secondary Trade Area British Columbia

2012 Estimates

Population by Age and Sex

% % %

2012 Total Population by Age 6,250 %base 3,109 %base 4,660,906 %base

0 to 4 years 367 5.90% 52 1.70% 231,511 5.00%

5 to 9 years 388 6.20% 77 2.50% 226,675 4.90%

10 to 14 years 377 6.00% 113 3.60% 235,108 5.00%

15 to 19 years 548 8.80% 233 7.50% 275,364 5.90%

20 to 24 years 854 13.70% 560 18.00% 333,318 7.20%

25 to 29 years 648 10.40% 501 16.10% 338,675 7.30%

30 to 34 years 540 8.60% 389 12.50% 317,036 6.80%

35 to 39 years 542 8.70% 277 8.90% 297,795 6.40%

40 to 44 years 776 12.40% 295 9.50% 327,289 7.00%

45 to 49 years 445 7.10% 156 5.00% 358,387 7.70%

50 to 54 years 258 4.10% 99 3.20% 362,885 7.80%

55 to 59 years 176 2.80% 92 3.00% 335,984 7.20%

60 to 64 years 113 1.80% 79 2.50% 293,566 6.30%

65 to 69 years 84 1.30% 69 2.20% 229,456 4.90%

70 to 74 years 47 0.70% 41 1.30% 166,704 3.60%

75 to 79 years 38 0.60% 30 1.00% 128,654 2.80%

80 to 84 years 26 0.40% 22 0.70% 99,885 2.10%

85 years and over 23 0.40% 24 0.80% 102,614 2.20%

Median Age - Total 29.6 30.2 41.1

Source:  2012 Environics demographic estimates at block level, Colliers' trade area delineations.

Primary Trade Area Secondary Trade Area British Columbia



2012 Estimates

Highest Level of Education

% % %

2012 Household Population 15 

years and over by Educational 

Attainment

5,164 %base 2,511 %base 3,899,262 %base

No certificate, diploma or degree 364 7.00% 103 4.10% 727,039 18.60%

High school certificate or equivalent 899 17.40% 411 16.40% 1,045,506 26.80%

Apprenticeship or trades certificate 

or diploma

4 0.10% 5 0.20% 404,282 10.40%

College, CEGEP or other non-

university certificate or diploma

94 1.80% 33 1.30% 618,394 15.90%

University certificate or diploma 

below bachelor

251 4.90% 98 3.90% 228,060 5.80%

University certificate or degree 3,553 68.80% 1,861 74.10% 875,981 22.50%

Source:  2012 Environics demographic estimates at block level, Colliers' trade area delineations.

Primary Trade Area Secondary Trade Area British Columbia

2012 Estimates

Household Income

% % %

2012 Households by Income 

(Current Year $)

2,575 %base 1,077 %base 1,896,737 %base

Under $10,000 731 28.40% 169 15.70% 95,664 5.00%

$ 10,000 - $19,999 435 16.90% 97 9.00% 159,428 8.40%

$ 20,000 - $29,999 344 13.40% 84 7.80% 167,130 8.80%

$ 30,000 - $39,999 294 11.40% 90 8.40% 172,697 9.10%

$ 40,000 - $49,999 224 8.70% 93 8.70% 168,041 8.90%

$ 50,000 - $59,999 116 4.50% 73 6.80% 156,858 8.30%

$ 60,000 - $69,999 56 2.20% 52 4.90% 146,412 7.70%

$ 70,000 - $79,999 88 3.40% 53 4.90% 134,589 7.10%

$ 80,000 - $89,999 75 2.90% 47 4.30% 118,738 6.30%

$ 90,000 - $99,999 55 2.10% 35 3.30% 101,393 5.30%

$ 100,000 and over 155 6.00% 284 26.40% 475,787 25.10%

Average income $48,332 $116,862 $81,595

Average per capita income $19,808 $46,191 $33,717

Avg. per capita income index 58.7 137.0 100.0

Median Income $23,515 $50,742 $61,950

Source:  2012 Environics demographic estimates at block level, Colliers' trade area delineations.

Primary Trade Area Secondary Trade Area British Columbia



2012 Estimates

Labour Force by Occupation

% % %

2012 Labour Force 15 years and 

over by Occupation

3,450 %base 1,637 %base 2,559,249 %base

Occupation - Not applicable 70 2.00% 28 1.70% 38,738 1.50%

All occupations 3,309 95.90% 1,841 112.40% 2,520,511 98.50%

Management 376 10.90% 302 18.40% 268,742 10.50%

Business, finance and 

administration

333 9.70% 213 13.00% 435,109 17.00%

Natural and applied sciences and 

related

347 10.10% 141 8.60% 160,056 6.30%

Health occupations 178 5.20% 149 9.10% 138,729 5.40%

Occupations in social science, 

education, government service and 

religion

1,276 37.00% 665 40.60% 205,030 8.00%

Occupations in art, culture, 

recreation and sport

159 4.60% 53 3.20% 88,324 3.50%

Sales And Service 530 15.40% 213 13.00% 636,457 24.90%

Trades, transport and equipment 

operators and related

84 2.40% 55 3.40% 387,585 15.10%

Occupations unique to primary 

industry

10 0.30% 39 2.40% 97,157 3.80%

Occupations unique to processing, 

manufacturing and utilities

15 0.40% 12 0.70% 103,322 4.00%

Primary Trade Area Secondary Trade Area British Columbia



BLOCK F RETAIL VILLAGE

Primary Trade Area Resident Expenditure Potential

2016 2021 2026
POPULATION 5,162                 6,189                     8,135                     

INCOME (PDI) 19,143$              20,120$                 21,092$                 

TOTAL INCOME POTENTIAL $98,814,630 $124,527,420 $171,586,880

RETAIL SALES / INCOME 47.7% 45.6% 44.1%

TOTAL RETAIL POTENTIAL $47,135,200 $56,832,500 $75,745,500

Motor vehicle and parts dealers (441) 9,588,224$         11,560,845$           15,408,120$           

Furniture and home furnishings stores (442) 1,484,513$         1,789,927$             2,385,588$             

Electronics and appliance stores (443) 1,660,623$         2,002,269$             2,668,594$             

Building Material and Garden Equipment Supplies (444) 2,584,336$         3,116,021$             4,152,986$             

Food and beverage stores (445 ) 11,967,356$        14,429,444$           19,231,346$           

Health and Personal Care Stores (446) 3,207,759$         3,867,704$             5,154,817$             

Gasoline stations (447) 5,311,459$         6,404,205$             8,535,428$             

Clothing and clothing accessories (448) 3,107,402$         3,746,699$             4,993,544$             

Sporting goods, hobby, book and music stores (451) 1,437,160$         1,732,832$             2,309,492$             

General merchandise stores (452) 5,397,155$         6,507,531$             8,673,140$             

Miscellaneous store retailers (453) 1,389,214$         1,675,022$             2,232,444$             

TOTAL - MAJOR RETAIL CATEGORIES 47,135,200$        56,832,500$           75,745,500$           

Source:  Colliers International Consulting



PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

Primary Trade Area Resident Sales

Market 

Capture 2016 2021 2026
Major Retail Category (%)

Furniture and home furnishings stores (442) 0% -$                   -$                       -$                       

Electronics and appliance stores (443) 7% 116,244$            140,159$                186,802$                

Building Material and Garden Equipment Supplies (444) 5% 129,217$            155,801$                207,649$                

Food and beverage stores (445 ) 25% 2,991,839$         3,607,361$             4,807,836$             

Health and Personal Care Stores (446) 20% 641,552$            773,541$                1,030,963$             

Clothing and clothing accessories (448) 0% -$                   -$                       -$                       

Sporting goods, hobby, book and music stores (451) 0% -$                   -$                       -$                       

General merchandise stores (452) 5% 269,858$            325,377$                433,657$                

Miscellaneous store retailers (453) 5% 69,461$              83,751$                 111,622$                

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 4,218,000$         5,086,000$             6,779,000$             

Source:  Colliers International Consulting

WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

Primary Trade Area Resident Sales Support

Sales 

Reqm't 2016 2021 2026
Major Retail Category ($/Sq. Ft.)

Furniture and home furnishings stores (442) $350 -                     -                        -                        

Electronics and appliance stores (443) $750 155                    187                        249                        

Building Material and Garden Equipment Supplies (444) $300 431                    519                        692                        

Food and beverage stores (445 ) $600 4,986                 6,012                     8,013                     

Health and Personal Care Stores (446) $600 1,069                 1,289                     1,718                     

Clothing and clothing accessories (448) $350 -                     -                        -                        

Sporting goods, hobby, book and music stores (451) $350 -                     -                        -                        

General merchandise stores (452) $300 900                    1,085                     1,446                     

Miscellaneous store retailers (453) $350 198                    239                        319                        

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 7,700                 9,300                     12,400                   

Source:  Colliers International Consulting



BLOCK F RETAIL VILLAGE

Secondary Trade Area Resident Expenditure Potential

2016 2021 2026
POPULATION 2,886                 3,109                     3,349                     

INCOME (PDI) 44,640$              46,917$                 49,310$                 

TOTAL INCOME POTENTIAL $128,833,060 $145,869,470 $165,158,710

RETAIL SALES / INCOME 39.9% 39.9% 39.9%

TOTAL RETAIL POTENTIAL $51,373,400 $58,166,900 $65,858,700

Motor vehicle and parts dealers (441) 10,450,357$        11,832,288$           13,396,951$           

Furniture and home furnishings stores (442) 1,617,994$         1,831,954$             2,074,206$             

Electronics and appliance stores (443) 1,809,939$         2,049,281$             2,320,271$             

Building Material and Garden Equipment Supplies (444) 2,816,709$         3,189,184$             3,610,911$             

Food and beverage stores (445 ) 13,043,410$        14,768,241$           16,721,144$           

Health and Personal Care Stores (446) 3,496,188$         3,958,516$             4,481,977$             

Gasoline stations (447) 5,789,043$         6,554,573$             7,421,328$             

Clothing and clothing accessories (448) 3,386,806$         3,834,670$             4,341,754$             

Sporting goods, hobby, book and music stores (451) 1,566,383$         1,773,518$             2,008,042$             

General merchandise stores (452) 5,882,444$         6,660,325$             7,541,065$             

Miscellaneous store retailers (453) 1,514,126$         1,714,351$             1,941,051$             

TOTAL - MAJOR RETAIL CATEGORIES 51,373,400$        58,166,900$           65,858,700$           

Source:  Colliers International Consulting



PROJECTED BLOCK F RETAIL VILLAGE MARKET CAPTURE

Secondary Trade Area Resident Sales

Market 

Capture 2016 2021 2026
Major Retail Category (%)

Electronics and appliance stores (443) 5% 90,497$              102,464$                116,014$                

Building Material and Garden Equipment Supplies (444) 5% 140,835$            159,459$                180,546$                

Food and beverage stores (445 ) 15% 1,956,512$         2,215,236$             2,508,172$             

Health and Personal Care Stores (446) 10% 349,619$            395,852$                448,198$                

General merchandise stores (452) 2% 117,649$            133,206$                150,821$                

Miscellaneous store retailers (453) 2% 30,283$              34,287$                 38,821$                 

TOTAL, NET RETAIL EXPENDITURES - PTA Categories Listed Above 2,685,000$         3,041,000$             3,443,000$             

Source:  Colliers International Consulting

WARRANTED BLOCK F RETAIL VILLAGE FLOOR AREA

Secondary Trade Area Resident Sales Support

Sales 

Reqm't 2016 2021 2026
Major Retail Category ($/Sq. Ft.)

Electronics and appliance stores (443) $750 121                    137                        155                        

Building Material and Garden Equipment Supplies (444) $300 469                    532                        602                        

Food and beverage stores (445 ) $600 3,261                 3,692                     4,180                     

Health and Personal Care Stores (446) $600 583                    660                        747                        

General merchandise stores (452) $300 392                    444                        503                        

Miscellaneous store retailers (453) $350 87                      98                         111                        

NET WARRANTED RETAIL FLOOR AREA - PTA Categories Listed Above 4,900                 5,600                     6,300                     

Source:  Colliers International Consulting



Block F Retail Village
Restaurant F&B Potential 2016 2021 2026

Primary Trade Area 5,233,000$        6,927,000$     10,053,000$   

Seondary Trade Area 3,282,000$        3,904,000$     4,643,000$     

Projected Market Capture

Primary Trade Area 15% 15% 15%

Seondary Trade Area 10% 10% 10%

Food & Beverage Spending Capture 2016 2021 2026

Primary Trade Area 784,950$           1,039,050$     1,507,950$     

Seondary Trade Area 328,200$           390,400$         464,300$         

Total Resident Trade Area 1,113,000$        1,429,000$     1,972,000$     

Source:  Colliers International Consulting, Incremental F&B potential calculations.

Block F Retail Village Trade Area Food & Beverage Support
Warranted F&B Floor Area (Residents) 2016 2021 2026

Primary Trade Area 1,570 2,078 3,016

Seondary Trade Area 656 781 929

Subtotal - Resident Support for F&B 2,200 2,900 3,900

Assumed per sf sales productivity of: 500$                   

Source:  Colliers International Consulting.
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Block F Retail Village

Total Warranted Retail-Commercial Floor Area Summary

Support by Source & Category 2016 2021 2026
Primary Trade Area Residents - Convenience Retail 7,700              9,300                  12,400                

Secondary Trade Area Residents - Convenience Retail 4,900              5,600                  6,300                  

TOTALTRADE AREA RESIDENT SUPPORT - TRADITIONAL RETAIL 12,600            14,900                18,700                

TOTAL TRADE AREA RESIDENT SUPPORT - FOOD & BEVERAGE 2,200              2,900                  3,900                  

SUB-TOTAL - RETAIL + F&B CATEGORIES (rounded to nearest 100 sf) 14,800            17,800                22,600                

Service Commercial Uses at % of Above Sub-Total 40% 5,000              6,000                  7,500                  

SUB-TOTAL, NET OF NON-TRADE AREA RESIDENT SUPPORT 19,800            23,800                30,100                

Projected Support from UBC Area Workers, Guests & Visitors 20% 5,000              6,000                  7,500                  

TOTAL RETAIL-COMMERCIAL FLOOR AREA SUPPORT 24,800            29,800                37,600                

Source:  Colliers International Consulting
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Block F Retail Village

Total Warranted Retail-Commercial Floor Area By Category (including Inflow spending)

Support by Source & Category 2016 2021 2026
Traditional Retail Uses 15,800            18,500                23,300                

Electronics and appliance stores (443) 300                    400                        500                        

Building Material and Garden Equipment Supplies (444) 1,100                 1,300                     1,600                     

Food and beverage stores (445 ) 10,300                12,100                   15,200                   

Health and Personal Care Stores (446) 2,100                 2,400                     3,100                     

General merchandise stores (452) 1,600                 1,900                     2,400                     

Miscellaneous store retailers (453) 400                    400                        500                        

Restaurant Food & Beverage Uses 2,800              3,600                  4,900                  

Service Commercial Uses (Personal & Professional) 6,300 7,500 9,400

TOTAL BLOCK F RETAIL VILLAGE PROGRAM 24,800            29,800                37,600                

Source:  Colliers International Consulting.


